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PART b

“We don’t have a choice on whether we do social media. The question is how well we do it.”  erik qualman





why the heck 
are we here?



Keep 
calm 

and 

bail 
out



what you need



A Goal

Know your target market

Have a budget in mind

Your creative

Your text



www.facebook.com/ads/manage











how we do it



how much 
do you want 
to spend?







CPC

CPM



confused yet?



WHAT ARE YOU ADVERTISING?

CPMCPC

e-commerce 

direct 
response

brand 

relevance

presence

or

or

or



Start at CPC and see how well 
the ad performs.

 If it performs well, it may be 
more cost-effective to change

it to a CPM model.



ctr
	O ptimal  	0.11-0.16%

	A bove Average  	0.07-0.09%

	A verage  	0.04-0.05%

	B elow Average 	0.02-0.03%

	P oor  	0.01% 



No worries. CPC might 
be the way to go.

control
freak?







the late-night
infomercial effect



it’s time to 
create your ad





the image



1200 PIXELS

4
4

4
 PIXELS









http://20percentrule.info

20%
rule



vs







crafting 
your message



relevance





value 
proposition











www.facebook.com/policies/ads



that’s it!
Click “Place Order”

and you’re good to go



so what 
happens now?



approval



tracking







modify





questions?
OR LATER: deanna@edgemarketingdesign.com

AND NOW...



THANKS


